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ﬁ During the third quarter of 2022, Android users were able to choose between 3.55 million apps, making Google Play the app store with the biggest
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Digital & Trends

@ High-quality in-depth information on important and trending topics, such as 5G, digitalization, or artificial intelligence
(Al). From cyber security, cloud computing, and robotics to e-commerce and virtual reality (VR), all significant trends are

covered.
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MARKET INSIGHTS

DISCOV@I’ data on %-F‘i'fﬂ ‘-< @ MARKET INSIGHTS )

gl 0 ba I i n d i cato rs I8 S Market forecast and expert KPIs for 1000+ markets

in 190+ countries & territories
Explore Market Insights >

n Consumer

Find your market, e.g., FinTech n eCommerce
Mobility

ane

Popular markets:  pigital Payments  Digital Health  Passenger Cars

Social Media Advertising

TOPICS

The right insights for your analysis

Our Market Insights cover a broad range of topics, from consumer goods to technology to automobiles. We provide you with an easy-
to-use yet thorough look into the future of every industry, featuring detailed forecasts for up to 5 years. To do so, we cover 1,000+
markets, including KPIs such as revenue, users, and market shares across 190+ geographical entities.

Advertising & Media = Consumer % eCommerce & Finance @& Global Indicators

Health v Industrial & Mobility o Technology

Statistics v Reports w Insights

5 CONSUMER INSIGHTS

Research Al (NEW Daily Data Services w & € ¢ MyAccount v

St ECOMMERCE INSIGHTS

Insights on consumer attitudes and behavior Detailed information for 39,000+ online stores and

worldwide
~ 2,000,000+ interviews
~ 15,000+ brands

Explore Consumer Insights >

marketplaces
~ 70+ KPIs per store
~ Revenue analytics and forecasts
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MARKET INSIGHTS: TECHNOLOGY

Future-facing insights into
technology markets

< Find your market, e.g., Data Center > n

~—

Popular markets: Cybersecurity  Industrial Robotics  Software

Overview Highlights Market penetration Key Players Special KPI Directory Methodology Upcoming releases
Get current and forecast data about revenues, the average spending per employee, market shares, the
sales volume and price of robots, the estimated cost of cybercrime, and much more from our easily
accessible technology markets.
Data Center LB Devices B Software 3  ITServices @  Public Cloud $, Communication Services
Semiconductors €8 Artificial Intelligence Cybersecurity 4€  Internet of Things € Robotics
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Market Insights > Technology

Artificial Intelligence

& HIGHLIGHTS MARKET DEFINITION IN-SCOPE / OUT-OF-SCOPE MARKET STRUCTURE REPORTS

« The market size in the Artificial Intelligence market is projected to reach US$243.70bn in 2025.

+ The market size is expected to show an annual growth rate (CAGR 2025-2030) of 27.67%, resulting in a market volume of

US$826.70bn by 2030.
« In global comparison, the largest market size will be in the United States (US$66.21bn in 2025).
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Market Size
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800

2
L E

2029

600
@ 481.91
= [ |
= 400 378.15 ||
= [ |
= 29073
c _
222.11 |
200 171.14 168.89 o
|| 118.42 125.67 —
81.73 — —
.
0 — — — | | IIII IIII IIII
2020 2021 2022 2023 2024 2025 2026 2027 2028
@ Al Robotics @ Autonomous & Sensor Tec
Qﬁnﬂﬂgﬂﬂsion Machine Learning @ Natural Language Processing

~
@
i
-

2030

Notes: Data was converted from local currencies using average exchange rates of the respective year.

Most recent update: Mar 2024
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Welcome to Consumer Insights

With Consumer Insights you have access to streamlined market research tools and all results of the exclusive Statista surveys.

Start your research

Overview Getting started Brand Profiles Countries & Territories Brand KPIs Industries & Topics Surveys Reports Releases

Methodology
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Choose a region
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[@ surveyitems v

COLUMNS FILTER
> Survey details
> Characteristics & demographics
> Consumer electronics
> Finance ROWS

> Food & consumption

> Health

> Housing & household equipment

Population: 2,042 respondents, represent approx. 30.4m internat "IN Thailand, 15-02"eegg old
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Absolute
Shows the number of respandents

Population
Shows the estimated population represented in milion.

O Index
Caer i) Shows the relevance for a target group
([ Total share of all respondents
Calculztes results for all respondents.

Population: 2,042 respondents, represent approx. 30.4m internet users in Thailand, 18-64 years old
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Gender by consumer electronics ownership

ROW COLUMNS
Gender Consumer electronics ownership G E r-.I d Er
Question: Are you... (single-pick) Question: Which of the following electronic devices does your household own? (multi
Base: all respondents Base: all respondents

Total - Consumer electronics ownership Desktop PC DESE'EC’: a”
Answers * Absolute Population Percent Absolute Populal

Male

Hide selection &

Clear all

L

X Q

Y 9
a31991519 199

A [ o A'l =
L‘Wllﬂ’e]anuﬁlumi%ﬁlﬂ\iﬂmmmiEluqil
£y A a4 v Y Aa Y aad
ﬂlﬂ%lﬁlWiJLmJLﬂﬂ’JﬂUQUiIﬂﬂ PIYIDU
=\ 9 Y 1
ﬂmﬁnﬂim‘]ﬁﬂUm&U‘U@Qaqﬂf)EJN

318918

Y] 1 v
AuamInlSuua DAz AW
9
ANNABINS LazauIFIaeenlann
[l Y
Wed¥iadunsnainuaz1ealunng
A [} 9
vsonoaul I

J v A a ) 9 H
WanFumuauansaiih ladugnasi

9
PYUUAITIA

statista %



NAUITI IR IIZAINANUADING

v

. ! 9 d v Ao 1 9 ' ~ o ¥ A
Customer Insights 37014 au%on To9da% IaA19 9 1aza319 Create target group nquithnanenmmuaes lanquidhvuneiidenzgn

[ Y v a J g}J
il 1gnums sz inanuavenm

Global Consumer Survey  Specials Brand Profiler {NEW

statista®a Consumer Insights

S it
[3 surveyitems > Q. Searchthroughiailsurveytaris AltK o= v Hide selection
2 Target groups v
COUNTRY / TERRITORY YEAR
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‘ Create target group ’
~ Custom target groups 0 £C b LITER
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> Demographic target groups

> Socio-economic target groups

> Popular target groups ROWS
> Psychographic target groups
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Population: 59,934 respondents, represent ca. 187.4M internet users in the United States, 18-64 years old
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Create target group

Current selection:  United States of America 2022 - Update 2
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Pick itemns to create your own target group

> Survey details
> Characteristics & demographics
> Marketing & social media

> eCommerce & retail

> Food & nutrition

> Internet & devices

» Media & digital media

» Video games
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Presenter Notes
Presentation Notes
Similar to ChatGPT, all you need to do is to key your question in the box, and our Research AI will get the insights based on facts in our database. 

But unlikely from ChatGPT, data integrity is at the heart of Statista. Our Research AI only take information from our Statista database; to ensure that all content has been fact checked and verified by our analysts, ensuring the credibility of our sources. 

Moreover, it is an AI solution-based tool, so it supports your requests in multiple different languages and bring the insights to your sight in the language you used. 
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Number of social media user accounts in China, India, Japan and Indonesia?

June 20, 2024

@ wWisumeuyamea1nsznalszmania o
U Key numbers at a glance

Social Media Users in China Number of Social Media Users in India er of Social Media Users in Japan

Number

1.03bn 467m

10819 ‘Number of social media user accounts in China, India, Japan
and Indonesia’

Based on the search results, here are the key details about the number of social media user accounts in China, India, J#pan, and Indonesia:

China had around 1.03 billion active social media users as of January 2023, making it the country with the largest social media audience globally 1 . The
number of social media users in China is projected to reach around 1.27 billion by 2029 2 .

India had 467 million active social media users as of January 2023 1 . However, India is expected to surpass China and become the largest social media
audience by 2029, reaching an estimated 1.31 billion users 2 .

=\ 9 ] 1
@ wssumeuatoyaluyianainig g

Japan had 92 million active social media users as of January 2023 1 . The number of social media users in Japan is forecast to decrease from around 88

million in 2024 to around 86 million by 2029 = .

Indonesia had 167 million active social media users as of January 2023, ranking third in Asia Pacific after China and India 1 . By 2029, the number of
dree19 ‘Number ofsoc/a/ media user accounts in China in 2021 vs social media users in Indonesia is projected to grow to around 276 million 2 .

4 f= #i
20237 Additionally, internet users in India had the highest average of 11.4 social media accounts per person among the listed Asia Pacific countries in 2020,

while users in Japan had the lowest average of 3.8 accounts ¢ .
1 4 2 3

Sources
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Who are top ten manufacturers of semi conductors globally? How will the competition change in next five years?

June 20, 2024

Top Semiconductor Manufacturers cted Market Share Foundry Market Worth

@ seyfhemauaslaunansiedu o lugaamnssy Intel, Samsung, Qualcomm ) 61.2% bn$ 100

Based on the search results, the top ten semiconductor manufacturers globally are:

saedn ‘Who are the top ten manufacturers of semi conductors
globally?’

1. Intel (9.1% market share in 2023) 1

2. Samsung (7.5% market share in 2023) 1
3. Qualcomm (5.4% market share in 2023) 1
4. Broadcom (4.8% market share in 2023) 1
5. Nvidia (4.5% market share in 2023) 1

6. SK Hynix (4.

arket share in 2023) 1

@ mivayumsianginain lasmsruruteyannrae

7. AMD (4.2% market share in 2023) 1

a o 1 { 1
W’]'i’]ill,g]@i{lﬁ)@giui’]ﬂﬂ’]iﬁ?ﬂ‘ﬁlsﬁﬁiﬂﬂwﬂ 8. STMicroelectronics (3.2% market share in 2023) 1

daedn ‘Top five areas with highest Al investments in last five years’ 9. Apple (3.2% market share in 2023) 1
10. Texas Instruments (3.1% market share in 2023) 1

Regarding how the competition will change in the next five years, the search results suggest that Taiwan Semiconductor Manufacturing Company

(TSMC) is expected to maintain its dominance as the leading semiconductor foundry, with a projected market share of 61.2% in Q4 2023. 2 Samsung is

projected to be the second-largest foundry with an 11.3% market share in the same period. 2 Additionally, the search results indicate that the demand

for semiconductors is expected to continue soaring, with the foundry market potentially worth $100 billion by 2025. 3

" statista %
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Is the ride hailing growing in Asia? What are the key factors driving the industry? What are the potential threats and challenges faced by

the industry in next five years?

une 20, 2024

9 A4 o & v 9
LLﬁ%ﬂWWi’J?JLLH’JIU?JE]UWﬂGWIE]Q!U@Qﬁadﬂl@yja

AaY
A208

Is the ride hailing market growing?’ |||||"“|

‘What are the top 3 factors driving

the growth/ changes of..”?’

‘What is the forecasted
change in value for next five
years?’

‘What are the risk/ potential
threats?’

Uber

DIGITAL & TRENDE

hnologies - statistics & facts

[ Tadng Tanks Tranes.

alztista

Ride-hailing Market Revenue 2024 Projected User Penetration Rate 2028 Highest Revenue in China

bn$ 84.52 N 26.7% bn$ 63.28

The ride-hailing industry is experiencing significant growth in Asia, driven by factors such as increasing urban populations, rising incomes, and a
preference for convenient and affordable transportation options + 2 . The market is dominated by major platforms like Grab, Gojek, Didi Chuxing, and
Uber, which offer a wide range of ride-hailing services z 3 .

In terms of revenue, the ride-hailing market in Asia is projected to reach $84.52 billion by 2024 and $123.14 billion by 2028, with an annual growth rate
(CAGR 2024-2028) of 9.87% + 3 s . China is expected to generate the highest revenue of $63.28 billionin 2024 & 7 2 & 5 |

The number of ride-hailing users in Asia is also forecasted to grow substantially, reaching 1.24 billion users by 2028, with a user penetration rate of
26.7% 3 9 s . (Certain regions like Western Asia and Southern Asia are witnessing rapid adoption due to factors like growing tourism and a preference
for affordable transportation & 7 10,

However, the industry faces potential challenges such as regulatory hurdles, safety concerns, and competition from public transportation in some
markets 2 . Additionally, the availability of ride-hailing services remains limited in certain areas, hindering further growth 2 .

Sources

' (L] Ride-hailing in the Asia-Pacific region
Source: Statista Update: May 30, 2024 Content: Study

2 5 Statistics and facts about ride-hailing in the Asia-Pacific region
Source: Statista Update: May 30, 2024 Content: Topic

* [ Ridehailing - Asia
Source: Statista Market Insights Update: june 19,2024 Content: Market Insights

statista %
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What are the areas with highest marine protection?

June 20, 2024

& Research AT 1¥mmsuidany

Y
LLﬂ%ﬂi@Uﬂ@Nﬂl@ﬂLﬁ@ﬁ?ﬁﬁjﬂ

France and Qverseas Territories Germany and Australia North Sea

(O 96% 44-46 % 1) 28.2%

! ) a v o 9 A A o A
@ FeadaloPeuazdur ez ay e wamiion 1y
aladiiauensomseuuNANY

ed in New Caledonia and

Saint-Martin, and almost 50% overall 1 . Germany and Australia also have high levels of marine prote
protected 1 . In the European Union, the North Sea has the highest proportion of protected areas at 28
areas to environmental protection, the highest share in East Asia 3 . Howeve

protect

heir territorial waters

998N ‘Outline the topics related to sustainability’

~
T
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@
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@
Feedback

as of 2021, falling short of the international target of 30% by

EXTENDED QUERY RECOMMENDATIONS

@ I INTUNNTIFING:

Sources
a Factors influencing marine protection levels 1 =@ The Places With the Most Marine Prot d Areas
ﬂTﬁ‘].]'i&lluﬂ’ﬂll What are the nfluen Source: World Bank Update: June 6, 2024 Content: Infographic
countries

& Anteil der Meeresschutzgebiete in der EU an der Flache der EU-Gewasser im Jahr 2019
MNZANLAZAIY b sschutze e Gewasserimjanr2
Source: EEA Update: January2, 2024 Content: Statistic
‘]dJ 11‘]J11 9 v Y awv ve and negative, of implementing
U AUDIHIUDIVY ® i Percentage of marine areas protected in East Asia in 2020, by country or region
Source: UNESCAP Update: November 30,2023 Content: Statistic Copy text into your WOI’k
o Show all 5 sources and mOIfy as needed
Challenges in achieving global marine protection targets Disclaimer . | cipboard
What are the main challenge: each the target of Qur Al can make mistakes. Please check important information. =

30% marine protection £
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How is the current international relations between US and the rest of the world shaping
the future for agriculture?

A ] 3
@ Research Al N@Ui’l}@u‘,alﬂmﬁﬂ@mwamm

47

NINVNANTZNUINTIBUNAIA 15U
Political Economic, Social, Technological, L

egal 118¢ Environmental
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981

‘What specific effects will the latest US tariffs
have on the import prices of agricultural
products in Japan?’

‘With the current geopolitical situation in APAC,
what changes could we expect in the
semiconductor supplychain?’

Copy to dipbaard Edit query 4

41412025

Projected Price Increase for 15 Agricutture Gross Production
Imported Wheat Valuein 2025

~ 14.9% bn$ 587.25

US Agricultural Imports in 2025

bn$ 219.5

The current international relations between the US and the rest of the world are significantly
impacting the future of agriculture. Tariffs imposed by the U5 on China, Mexico, and Canada are
expected to cause price increases for both imported and domestic agri-food products in 2025 1 . For
example, imported wheat prices are projected to rise by 14.9%, while domestic rice prices could

increase by 4.8% 1 .

Despite these challenges, the US agriculture market is forecasted to grow, with gross production value
expected to reach $587.25 billion in 2025 and £710 billion by 2029 2 . However, the US is projected
to become a net importer of agricultural products, with imports reaching $219.5 billion and exports
dedining to £170.5 billion in 2025 3 .

The global agriculture market is also expanding, with the NAFTA region's gross production value
projected to hit §722.54 billion in 2025 4 |, and the G20 countries’ value expected to reach $4.19
trillion in the same year 3 . This growth suggests that despite trade tensions, international

agricultural trade remains robust and vital for global food security.
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Chart title suggestions: �Assess external influences effectively with PESTLE analysis�Facilitates PESTLE analysis with latest macro developments�Enables PESTLE analysis using updated macro developments���Research AI provides quick insights on impact from macro-influences such as Political, Economic, Social, Technological, Legal, and Environmental; thanks to the wide coverage of Statista database
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So, Research AI seems so convenient, when should I use the normal Search Filter? 

We suggest our users to user the normal search filter when you have these scenarios. 


®

uamenangalums Isdaandseasg (AD diol ldnagnsntalszans nmlunmsise

Y o g}J o W % o v o a = d' o o
szylHraRUIazIWMIZINZDS: asmaslidany TaolFlummamiemannauile nandemsIduamdud
LEe)

v
a\

Gl ' A a\ A = Ao & ' ' A '
AaUITUNINUNIAN: LW?J%'WEJE’!%LE]EJWV]%%”]JU LBU ‘]J'i%lfl/]ﬁ PILIAT Wi@ﬂQMLﬂTWNWEJ

1%ﬂ1ﬂ1ﬁ!’:ﬂﬂé1ﬂ!!a$ﬂﬁ “QE‘U NAA WﬂWMqNLﬂUﬁ'@QﬂWﬂWMGI@ﬂﬁﬂ L‘W@Gl,‘ﬁ Al ’JLﬂiW”ﬁ!Lﬂ”@l@ﬂJllﬂ’E]ElNllﬂJu gmn ’cjﬂ

d T

ﬂ%ﬂ!!ﬁﬂﬁ]ﬁﬂﬂ]ﬂﬂﬂﬁﬂﬁﬂwmm ﬁ?ﬂﬂ?ﬁ@ﬂﬂqﬂiﬂﬂﬂqhﬁiﬂﬁ]ﬂ ﬂ’)ﬁﬂ3‘]J‘Vi36%818ﬂ1ﬁﬂl@ﬂ1ﬁ%@!ﬁ]uﬂlu LW’E]GI,‘VIU],@]

o cidd%}
ﬂWl’E]‘]JT]ﬂﬂJuGluﬂﬁﬁ@Qﬂiﬂﬂﬂllﬂ

o &’ ] ci v A gjz = a [
1latedNaves AT a319410%: Al Tiansoununmsdadulovesuysdlanavua Jaaasisaiiunadwiaie

afi]Tiﬂl‘E,LﬂﬂlLLﬁ%ﬁﬁ?%ﬁ@Uﬂ?WﬂQﬂﬁjﬂﬂlﬁuﬂ

musatumalannmAunuuziinlag Statista: d159mAuuzInTNG Moyuwoalni 9 tazuuINAImd

“ A oA 3
NUszansmnuInUU

“| statista %a


Presenter Notes
Presentation Notes
Also here are some tips for you to write effective Research AI prompts and get better results
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